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Boris is a photo-media artist, investigating the unconscious mind.
Despite over 200 years of psychology, the unconscious remains as vague 
and powerful as the gods it emancipated itself from. As a reservoir of our 
past experiences, it stores urges and feelings that we rationally have no 
access to. However some images can open these doors, trigger emotio-
nand unlock memories. Using archetypes and symbolic acts, Eldagsen’s 
work speaks the language of the unconscious and communicates on a 
dreamlike level.
His visual poetry transports the viewer between the sublime and the 
uncanny – where the attributes of photography, painting, theatre and film 
unite.

Boris only works at night, with minimal equipment, an in-camera ap-
proach and without digital manipulation. Like a moth, he roams the 
streets searching for light, practicing what he has termed ‘Inverted Street 
Photography’: instead of exploring stories, a place or a person, he hijacks 
and transforms what he sees in front of my camera into a symbol for the 
timeless workings of the mind. He also stages images with models to 
create a portrait of the Collective Unconscious. To develop ideas and 
impulses for the shoot, he maps the overlapping areas of his uncon-
sciouss and the models. He is then guided by the dynamics of the shoot 
to move deeper down the rabbit hole.



“Cosmos, Poem #76”, 2015
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“Origin of the world, 2018





INTERVIEW by Dieter Debruyne on Urbanautica: “BORIS ELDAGSEN. THE PO-
EMS “

Tell us about your approach to photography. How would you describe your per-
sonal research in general?

Boris Eldagsen (BE): In my work I’m interested in transforming what is in front of my 
lens, trying to show the unconscious reality beyond time and space

I have given myself the task of creating a timeless image that has an impact on an 
emotional as well as an unconscious level, something which cannot be translated 
into words. So I ask myself the question if it’s possible for me to show an internal psy-
chological structure by using the material that’s in front of my camera.

To achieve this I hijack what others refer to as ‘reality’. Technically speaking half of my 
images are considered street photography, but it’s not about showing what was hap-
pening at that particular time and place. If I can make all of this disappear to create a 
timeless image or psychological archetype I have achieved my goal.

This method enables me to work wherever I am without the need of a studio or spe-
cific location. I only need the night time, my camera and my laptop, and sometimes 
an adventurous volunteer model.

How did your research evolve in time? Starting from your first shots to you work 
now?

BE: Over the past 20 years I’ve tried out all possible ways of working, starting concep-
tually or just intuitively working from my gut. I started working very intuitively when I 
was 18 years old and now I’m back where I started, with the difference of possessing 
a deep and wide knowledge of what I do. It’s as if my conscious and unconscious-
ness are dancing together.

Tell us about your latest project ‘how to disappear completely | THE POEMS’

BE: With ‘THE POEMS’, I want to create images that have an impact on an emotional 
and unconscious level that cannot be translated into words. I call my images POEMS 
to show that they aren’t stories but a creative use of the medium of photography that 
requires you to engage in the conversation with your own feelings and memories. 
A poem uses words in creative ways to evoke feelings and memories and it’s much 
more open than a story, you need to interpret it with your heart, mind and soul.



‘THE POEMS’ is a meta-series that currently contains over 100 images all of which 
can be combined in endless possible ways, in accordance with the subject of an 
exhibition. My site-specific installations feature photographs in 5 different sizes on 
large-scale wallpapers. The images are clustered and hung together like groups of 
connected emotions and memories. The variations in size force the viewer to shift his 
perception, from being a giant looking at a tiny picture to being a midget walking 
through an enormous wallpaper.

What do you think about photography in the era of digital and social network-
ing?

BE: A lot of contemporary photography tends to stick to the surface or run around a 
documentary/rational concept. But if you are not able to see what’s inside, just stop 
photographing the world outside. I want to feel the emotions, the guts, the artist’s 
own demons. If a piece of work is too rational I can appreciate the concept but I re-
main untouched, it still bores me to see typological work by followers of followers of 
the Becher School for instance.
That said, I also feel that times are changing. Over the past three years I have visited 
many photography festivals and there is a fine group of photo artists between 27-
40 years old, producing amazing work.  I can definitely see some trends: a return to 
black and white, symbolic work, journeys inside, new mixes of abstract and figurative 
and so on.

I do not care that much about photography, to me photography is just a medium 
that can be used for any purpose. If photography festivals would be festivals of words 
or poetry, we would see advertisements, newspapers, lyrics, trashy magazines and 
world class literature, how-to-manuals and cooking recipes. But because language is 
the oldest medium of  humans, we do not have events like these, they are all split up 
in their various sub-forms.
With photography it is still a mixed bag, this is why it’s necessary to be conscious 
about your own reasons and purpose to use photography, it is only then when peo-
ple using photography are truly able to communicate. Such is the case with social 
media. You need to know how and where to communicate your ideas, who you want 
to talk to and what you would like to get out of it.
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“Poem #90”, 2018
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